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Strategy 
Titles are listed in no particular order. 

 

1. Strategy Safari, Henry Mintzberg, Bruce Ahlstand, and Joseph Lampel, New York: 
The Free Press, 1998 

2. The Rise and Fall of Strategic Planning, Henry Mintzberg, New York: The Free 
Press, 1994 

3. The Subtle Art of Strategy, Ian Wilson, Westport: Praeger, 2003 

4. Contemporary Strategy Analysis, Robert M. Grant, New York: Blackwell, 2005 

5. 20/20 Foresight, Hugh Courtney, Boston: Harvard Business School Press, 2001 

6. The Innovator’s Dilemma, Clayton M. Christensen, Boston: Harvard Business School 
Press, 1997 

7. The Innovator’s Solution, Clayton M. Christensen, Boston: Harvard Business School 
Press, 2003 

8. Seeing What’s Next, Clayton M. Christensen, Scott Anthony, Erik A. Roth, Boston: 
Harvard Business School Press, 2004 

9. Profit From The Core, Chris Zook, Boston: Harvard Business School Press, 2001 

10. Beyond From The Core, Chris Zook, Boston: Harvard Business School Press, 2004 

11. The Strategy Concept and Processing, Arnoldo C. Hax, Nicolas S. Majluf, New 
Jersey: Prentice-Hall, 1991 

12. The Delta Project, Arnoldo C. Hax, Dean L. Wilde II, New York: Palgrave, 2001 

13. Corporate Strategy, David J. Collis, Cynthia A. Montgomery, New York: Irwin, 1997 

14. Strategic Supremacy, Richard D’Aveni, New York: The Free Press, 2001 

15. When Lean Enterprises Collide, Robin Cooper, Boston: Harvard Business School 
Press, 1995 

16. Co-opetition, Barry J. Nalebuff and Adam M. Brandenburger, New York: 
HarperCollins Business, 1996 

17. On Competition, Michael E. Porter, Boston: Harvard Business School Press, 1998 

18. Competing for the Future, Gary Hamel and C.K. Prahalad, Boston: Harvard Business 
School Press, 1994 

19. Leading The Revolution, Gary Hamel, Boston: Harvard Business School Press, 2002 

20. Competing On The Edge, Shona L. Brown and Kathleen M. Eisenhardt, Boston: 
Harvard Business School Press, 1998 

21. The Entrepreneurial Mindset, Rita Gunther McGrath, Ian MacMillan, Boston: 
Harvard Business School Press, 2000 

22. Reinventing Strategy, Willie Pietersen, New York: John Wiley & Sons, 2002 

23. Execution, Larry Bossidy and Ram Charan, New York: Crown Business, 2002 

24. Confronting Reality, Larry Bossidy & Ram Charan, New York: Crown Business, 
2004 

25. The Future of Competition, C.K. Prahalad & Venkat Ramaswamy, Boston: Harvard 
Business School Press, 2004 

26. Blue Ocean Strategy, W. Chan Kim & Renee Mauborgne, Boston: Harvard Business 
School Press, 2005 
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27. Fast Second, Constantinos C. Markides & Paul A. Geroski, San Francisco: Jossey-
Bass, 2005 

28. Failsafe Strategies, Sayan Chatterjee, New Jersey: Wharton School Publishing, 2005 

29. Simply Better, Patrick Barwise & Sean Meehan, Boston: Harvard Business School 
Press, 2005 

30. Added Value, Mark Sherrington, Hampshire: Palgrave MacMillan, 2003 

31. Hardball, George Stalk & Rob Lachenauer, Boston: Harvard Business School Press, 
2004 

32. Making Strategy Work, Lawrence G. Hrebiniak, New Jersey: Wharton School 
Publishing, 2005 

33. Will and Vision, Gerard J. Tellis and Peter N. Golder, New York: McGraw-Hill, 2002 

34. The Alchemy of Growth, Mehrdad Baghai, Stephen Coley, and David White, London: 
Orion Business, 1999 

35. Prime Movers, Rafael Ramirez & Johan Wallin, New York, John Wiley & Sons, 2002 

36. The Art of What Works, William Duggan, New York: McGraw-Hill, 2003 

37. Rejuvenating The Mature Business, Charles Baden-Fuller, John M. Stopford, Boston: 
Harvard Business School Press, 1994 

38. Strategy Is Destiny, Robert A. Burgelman, New York: The Free Press, 2002 

39. The Sixth Sense, Kees Van Der Heijden, Ron Bradfield, George Burt, George Burns, 
George Wright, London: John Wiley & Sons, 2002 

40. Managing With Dual Strategies, New York: The Free Press, 1993 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


